
Research:  
High School District 214 launched the Redefining Ready! (RR) campaign in 2016 
in partnership with AASA, The School Superintendents Association, to take back 
the national narrative on college, career and life readiness in public education. 
RR presents a new, multi-metric approach to defining readiness that include 
success in Advanced Placement and dual credit courses; participation in school 
activities; community service; and the completion of internships and career 
credentials. Since the 2016 launch, District 214 Superintendent Dr. David R. 
Schuler has spoken in more than 30 states and testified before Congress. But we 
realized an integral need to ensure the people it most impacted -- our own 
students and parents -- truly understood RR. We needed to hear from our 
students about how they believed the metrics helped them define their readiness 
for postsecondary success. Our Education Foundation developed a creative 
scholarship to promote RR and meet our students where they are: social media. 
Twitter in particular has seen tremendous success in District 214, with followers 
to the District site growing nearly 900 percent in the last three years and previous 
student-based Twitter campaigns showing significant results, including trending. 
 
Planning: 
Our goal in developing the new scholarship was multi-pronged: Better market 
Redefining Ready! to students and parents, ensure students truly understood the 
movement's metrics, hear our students' stories of readiness in their own voice 
and present those stories broadly to further market the RR! movement. To meet 
these objectives, the District 214 Education Foundation promised $1,000 in 
funding to a student who told the world, in a 30-second Twitter video, how they 
are college, career and life ready beyond a test score. Students also had to 
complete a brief written prompt defining post-secondary plans.  
 
Implementation: 
Branding: Scholarship rules required our students to tag both the District's official 
Twitter account, @District214, and the official campaign tag, #RedefiningReady.  
Building Awareness: Students were directed to the RR website to seek out 
specific readiness metrics for use in telling their story. Broad Marketing: We 
promoted the scholarship using posters in school hallways, the District website, 
social media and direct email messaging to parents, students and staff.  
students. Post-Contest Marketing: We combined all entries onto viewable links 
using Storify, which we shared via Twitter and through direct messaging. We 
compiled winning entries into a single video for use in national presentations.  
 
Evaluation 
We received more than 50 applications in the scholarship's first year (2016) and 
nearly 80 in the second year (2017). One student wrote a jingle! There were so 
many good entries we expanded initial funding to support five scholarships worth 
$4,000; in 2017, we increased awards to $5,000. The Storify video compilations 
of contest winners garnered nearly 600 views, and we received newspaper press. 
Most significantly, the scholarship campaign went national in 2017, with backing 
from Hobsons, who is supplying $30,000 in scholarships for students nationwide 
who tell their RR using Twitter. This contest was initiated with a minimal budget. 
All materials were designed and printed in-house, and the end result served as 
an outstanding illustration of public education and its success stories.  
 
 


